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ACNE O STAR

HOLISTIC SHOW

Dermastar Ltd attended the
Dermastar Ltd have secured a Holistic Show 2005. An -
launch of AcneStar onto the encouraging number of ’

largest home shopping network  consumers and trade distribu-
channel for January 2006. Pro- tors visited the stand.

fessor Harryono Judodihardjo
who is a prominent Cosmetic

4
Dermatologist and Laser treat- PR s the word! .
ment specialist and leads the AcneStar continues to attract publicity. Re-

Dermastar Research and Devel- cent articles include Men's Health Magazine,

opment Department will be pre- egional press etc. Coverage soon to be

senting live sessions on Qvc. seen in magazines such as Today’s Thera-
pist, The AIternatlve ElleGirl, Hair & many

Shop 'til you Drop! el
Exciting News—AcneStar has

been presented to many large

retail outlets for potential list-

ings in 2006. Discussions con-

tinue.

Affiliate IT! Many compa-
nies now include the AcneStar

web link on their websites.
Check out:

www.best-home-remedies.com; www.theorganicpharmacy.com; www.bestincosmetics.com;
www.iBodyWise.com/medicine; www.acne-resource.org; www.acnetreatmentandcure.com

Testing, Testing 1,2,3! Dermastar are currently running further
clinical trials with an independent dermatologist. Encouraging results will
merely add even more credibility to AcneStar.

® The Wda are presenting AcneStar at the ?' of
J&\ +% 2005 British Invention Show. Acnestar has l
¥ already attained many prestigious awards!
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Sell, Sell SELL! Internet sales of AcneStar continue to grow. Many
distribution channels such as Superdrug, Lloyds, Unichem, Spa, Harrods are
being approached.

For Further information please contact Katrina Evison on 02920 766244



